


In the beginning…

Glass Worldwide was launched in 2005 by 

an established glass publishing team to fill 

a gap in the market for a magazine that 

provided the latest news, views, technical 

advances, market information and event 

coverage to a regional and global 

readership…



Industry’s most experienced team… 

at the heart of the glass community





Preferred international journal of 

AIGMF in association with Kanch

 Since 2011, formal cooperation 
with the AIGMF and Kanch with 
the goal of providing the Indian 
sub-continent with the best 
possible forum for the exchange 
of news and views between glass 
manufacturers and their 
suppliers. Glass Worldwide’s
international readership also 
benefits from being informed 
about the latest developments 
from the important Indian 
market. 



Complete coverage

 International news.

 Latest technical 

advances.

 Regional focuses. 

 Personality Profiles,

Opinions and Factory

Spotlights.



Regional focuses

 Market reports



Regional focuses

 Interviews with figureheads



Technology topics

 Latest technical advances



Global events coverage

Conferences and exhibitions

Potential visitors look 

to Glass Worldwide for

the latest news on 

conferences, as we 

preview and review 

more events than 

any other international 

magazine.



Exposure via paper and online/digital 

mediums
 In addition to the paper copies mailed globally, a digital version of each issue is 

circulated and key content is available to download free of charge at 

www.glassworldwide.co.uk



Exposure via paper and online/digital 

mediums
 In addition to AIGMF content being distributed globally in the paper and digital 

copies of Glass Worldwide and Kanch, all previous Indian articles can also be 

downloaded free of charge from the dedicated Glass Worldwide / AIGMF Library at 

www.aigmf.com



Complete coverage

 On average per issue, Glass Worldwide 
publishes 80 editorial pages and 70 pages of 
advertising.

 78% of readers confirmed that they use 
advertising and editorial content from Glass 
Worldwide to influence their selection of 
products and services.



Opportunities for brand exposure



Emphasising the successful AIGMF/Glass Worldwide partnership, a 
selection of comments from AIGMF dignitaries include:

“Glass Worldwide is the only magazine outside 
India that I read cover to cover. Outside India, it is 
easily the industry’s best magazine in my opinion.” 
Sanjay Somany Vice Chairman & Managing 
Director of Hindusthan National Glass & 
Industries (HNG)

“We subscribe to several copies of  Glass 
Worldwide because it’s the  global industry’s most 
useful magazine.  Our senior people go through 
every issue because it is very informative on the 
industry’s latest developments.” Vijay Shah is 
Executive Director and Chief Operating Director of 
Piramal Enterprises Ltd  and Director of Piramal 
Glass



Emphasising the successful AIGMF/Glass Worldwide partnership, a 
selection of comments from AIGMF dignitaries include:

“Glass Worldwide brings us expert information and 
education, such as new processes, development 
and equipment, without which we would be 
starved. We need this knowledge to continue to 
make better quality products at lower cost.” 
Pradeep Kheruka, Vice Chairman at Borosil Glass 
Works

“Glass Worldwide contains fantastic articles and on 
so many occasions I have read things that I did not 
know previously. Glass Worldwide brings 
knowledge to this part of the world where we are 
trying to understand the global industry and are 
just starting to get into the science of 
manufacturing. Sanjay Ganjoo, COO of  Asahi 
India Glass Ltd



Emphasising the successful AIGMF/Glass Worldwide partnership, a 
selection of comments from AIGMF dignitaries include:

“Glass Worldwide is the magazine that keeps 
us updated on the latest trends and 
information from the glass industry 
worldwide. Glass Worldwide is very popular 
among glass professionals in India and is 
often a common point of reference and 
discussion.” Mr S S Parmar, Director of 
Vitrum Glass (Empire)

“Cooperation with Glass Worldwide is very 
good because it is recognised as the best 
glass magazine outside India.” Sushil Kumar 
Jhunjhunwala,  Managing Director of La 
Opala RG Ltd




